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1. Tell me about yourself (Name, Country, Job, Name of your company, position, etc.): 

Dave Evans from the UK, I am Head of Client Services at Quarsh. 

2. Tell me more about your company Quarsh: 

Quarsh is a consultancy operating in the fields of recruitment and HR, dealing with both operational 

delivery of services and advising companies on the mechanisms and processes that are best suited to 

their recruitment and HR goals. We work with businesses to understand and assess how they are 

delivering their HR and recruitment, then design and implement the processes they need to make 

that delivery more effective. 

3. Can I ask you to give your own definition of “Employer Brand”?  

An articulated vision and message about what life is like working for your business. The supporting 

documents, data and media that support that message and make it accessible to the potential and 

existing employee markets. 

4. Employer branding is nowadays very popular in the UK, isn’t it? Do you know the state of this 

thematic in the other countries?  

Not really, I am mostly focused on the UK market.  

5. How do you recognize a good employer branding strategy? What are the criteria? 

For me it is about having a clear message, appropriate to the target audience and articulated 

effectively. Real content rather than just ‘fluff’ and noise is vital, as is truthfulness. I would look for 

signs that the company has actually thought about/researched what their employees are attracted 

by and also about how those employees would access the message. A great Twitter strategy 

deployed for an audience that doesn’t use Twitter, for example, would be a total waste and generally 

counterproductive.  

6. According to you, who is responsible for employer branding? (HR, Marketing, etc.) 

I think it really belongs to both HR and Marketing, as the skills involved in the execution and 

development of any strategy come from both disciplines. I view it as a marketing discipline employed 

in a HR space. 

7. What's your ideal company in terms of Employer Branding? And Why? 

Generally, Google seems to do an excellent job. They identify what is different and good about 

working for Google and actively promote and communicate that to the world. They aren’t ’in your 

face’ about it, but the information is easily accessible and digestible when you want it. Most of all, 

they have successfully capitalised on the growth of Google to get the message out there that Google 

is a good place to work. 


