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1. Tell me about yourself (Name, Country, Job, Name of your company, position, etc.): 

Ralf Tometschek, from Austria. Partner at wortwelt (brand language consultancy) and IDENTITÄTER 

(employer branding consultancy). After 15 years of copywriter/creative director in advertising I 

started wortwelt in 2001 and IDENTITÄTER in 2004. 

2. Tell me more about your company IDENTITÄTER: 

IDENTITÄTER is a brand I share with 4 consultant-partners under which we do employer branding 

projects for clients from various fields of business. We focus on brand positioning and employer 

branding, meaning: internal and external employer branding.  

3. Can I ask you to give your own definition of  “Employer Brand”?  

It´s keeping the promise as an employer along the whole lifecycle of an applicant/employee – from 

applying/recruiting, onboarding, career until exit. So essentially it´s a matter of creating a corporate 

culture one wants to belong to. 

4. Employer branding is nowadays very popular in Austria, isn’t it? Do you know the state of this 

thematic in the other countries?  

I guess it´s the HR issue all around the world right now, at least it seems to be so. We do more and 

more international projects. 

5. How do you recognise a good employer branding campaign? What are the criteria for a good 

employer branding campaign? 

First: We don´t think in terms of “campaigning only”. We do believe in internal employer branding 

first, external second like already stated. But for an attractive Employer Branding Proposition (EVP)  

I guess it´s about being authentic & ambitious at the same time (as long as future aspects can be 

tracked down already in terms of lighthouse-projects in that future direction). Then, it could just 

break with clichés that are there about the brand/as an employer. And: it should sure show what 

“cultural fit” a future employee should bring along. 

6. What's your ideal company in terms of Employer Branding? And Why? 

Our clients ;-) because they believe in everything that was said, too. 

 

http://www.identitaeter.at/index.php

